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ABSTRACT 
 
 
 
Insurance is a risk transfer mechanism whereby the individual or the business enterprise 
can shift some of the uncertainties of life on the shoulder of the other. All the people will desire 
to live a cleaner, healthier, comfortable and easy life. To meet this requirement different 
enterprises produce and provide goods and services such as Takaful insurance. Takaful which is 
known as Islamic insurance is an insurance which based on Shari’ah compliance and being 
popular among the Muslim in Malaysia.  
 
On that causes, this study is to investigate the strategies that influence the sales 
performance of Takaful products at Etiqa. Then the related literature review was conducted to 
ensure the evidence in the case study is relevant with the company prospect. The case study 
analyze to identify either the business strategies can contribute to increase profit and produce 
best strategies to attract the customers. The interviews were conducted with the Etiqa Insurance 
and Takaful Berhad (Bandar Baru Klang Branch) and it shows that there is the business 
strategies used to increase the production of Takaful products.  
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